
Back to the Future  B y  A m a n d a  B e r g e n 

T h e  p r o f e s s i o n a l s  a t  D o y l e  C o f f i n  g i v e  n e w  m e a n i n g  t o  s u s t a i n a b l e  d e s i g n 

 ne of the best 
ways to un-
derstand this 
modern notion 

of sustainable design is 
to look to the past. The 
people who built houses a 
century ago were probably 
not giving much thought to 
their carbon footprint, but 
out of necessity they often 
created sustainable homes.  

Small historic homes are 
often sturdy, well-ventilated, 
naturally lit, and made from 
local resources. Now that’s 
sustainable design. 

Doyle Coffin Architecture, 
based in Ridgefield, CT, 
has made bridging the gap 
between historic homes and 
modern building practices a 
hallmark of its architectural 
firm. “We look to the past 

for the fundamental build-
ing practices that propelled 
sound, practical, and efficient 
design forward to this day,” 
says John Doyle, a partner in 
the firm. “Those principles 
are the basis for good sustain-
able design now as we seek to 
conserve energy and integrate 
modern materials to create 
long lasting and healthy liv-
ing environments.”

Lately it seems everyone 
seems to know a lot about 
green homes. But Doyle 
Coffin was building “green” 
homes long before they be-
came popular. Partners John 
Doyle and Peter Coffin have 
always felt it’s important to 
work with an experienced 
professional when it comes 
to building in sustainability.   

“We’ve always sought 

to ensure that a new home 
sits harmoniously within its 
contextual environment,” 
says Doyle, “and with the 
wide range of new technol-
ogy, materials, and resources 
available in the industry 
today, we’re able to combine 
aesthetically rich design with 
systems that promote energy 
efficiency, and air quality as 
well as other aspects of sus-
tainability for the long-term.”

Doyle recently became 
a LEED-certified architect, 
certified to design build-
ings that meet some of the 
most rigid standards in 
environmentally sustain-
able construction. In fact, 
Doyle Coffin designed the 
new Fairfield County Bank 
building in Westport, CT, 
for which they are aiming 
for LEED Gold certifica-
tion. LEED is a green-build-
ing rating system that sets 
guidelines in six areas of 
building:  sustainable sites, 
water efficiency, energy and 
atmosphere, materials and 
resources, indoor environ-
mental quality, and finally, 
innovation and design pro-
cess. The bank building, 
which was constructed with 
minimal impact to its sur-
rounding site, is a brick, tra-
ditional Adams-style design 
composed with largely local 
materials. 

“The concept of green 
building and sustainable 
design must be a multi-dis-
ciplined, calculated effort 
by all parties involved in 

a project, whether  resi-
dential or commercial,” 
adds partner Peter Coffin.  
“The owner and the design 
team—architect, landscape 
architect, civil, mechanical 
and electrical engineers—as 
well as the lighting consul-
tant must synchronize efforts 
to achieve a truly ‘green’ 
outcome.”  

The field is still fairly 
complex and requires a 
coordinated approach. Pro-
fessionals, fluent in the field, 
can evaluate the relation-
ships between cost and ben-
efit over time and perform a 
lifecycle cost analysis of each 
system or product. They 
can also provide careful 
construction budget control, 
which is an important com-
ponent of the process. 

Experience is also critical 
in evaluating and making 
design recommendations 
that provide the highest 
possible benefit, relative 
to cost, for clients. Setting 
goals, prioritizing needs, 
and designing the appropri-
ate solutions are all part of 
the process. Professional 
architects can guide their 
clients through this maze 
by studying and researching 
products and methods, and 
then advising their clients 
what would or wouldn’t suit 
their homes.  

“Clients recognize the 
value of having a carefully 
planned approach to green 
building and the importance 
of having a well-versed pro-

fessional on board to 
navigate the constant-
ly evolving and com-
plex green movement,” 
says Doyle. “Especially 
in this economic climate, 
people seek real value from 
every dollar in their budget 
and we are highly conscien-
tious and serious about deliv-
ering on this.”   
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This Fair.eld 
County Bank 
building in 
Westport, CT, 
is a candidate 
for LEED Gold 
certi.cation.  

I  don’t  
care whether  

you’re driving a  
hybrid or an SU V.  

I f you’re headed for 
a cliff, you have to 
change direction. 

President Barack Obama

green glossary
Biodiesel  A fuel made from vegetable oil that can be 
used in diesel engines.

Car bon footprint  A measure of the total amount 
of carbon dioxide and other greenhouse-gas emissions 
that a product, service, or lifestyle produces, all of which 
contribute to global warming.

Compact  fluorescent  light  bul b (CFL ) An en-
ergy-ef.cient alternativ e to incandescent light bulbs.

Ener gy St ar  A program of the U.S . Environmental Pro-
tection Agency and the U.S . Department of Energy that pro-
motes the use of energy-efficient products and services. 

Geot her mal  ener gy Energy generated by heat stored 
beneath the Earth’s surface, which includes natural 
steam, hot water, hot rocks or lava.

LEED   L eadership in Energy and Environmental Design, 
a green-building-certification program developed and ad-
ministered by the U.S . Green Building C ouncil. 

Off-gas  T he evaporation of volatile (usually toxic) 
chemicals from the surface of a material.

Phantom  power  Also known as “phantom load”; re-
fers to the power drawn by appliances and electronics 
even when they’re switched off or not in use. 

Photovoltaic  T he technology that transforms the 
sun’s radiation to electricity. 

Sustaina ble  T he use of natural resources to meet 
present needs, without compromising those of future 
generations.

Wind  power  Energy that is generated by the wind. 
I deas range from large turbines already in use to storing 
wind as compressed air.

source: li vescience.c om

        6      green home 2009         green home  2009       7

As seen in Green Home 2009, 
a Morris Media Group custom publication.



00  ridgefield magazine may / june 2006


